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If you grew up with this é

é then this is a great technology

é then THIS is almost beyond belief

And if you grew up with this é



Growing Up In a Digital World 
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Young People donôt ñGo Digitalò

They Are Digital !



Why We Should Care

They are future clients

They are future employees

They will take technology in 

new directions unknown to 

us so é we can learn a lot 

from them

and they are the future é
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Can Growing Up Digital Affect The Brain?

ñcan track more objects é[they are] better at monitoring a 

cluttered world é they can more quickly identify a target briefly 

presented in a field of clutteréò 

C.S. Green and D. Bevier, Nature, 2003 

ñThey are quicker, more global, more savvy, and better educated. 

é they have been connected to each other since near birth 

through mobile phones, chat and now social networks é they 

care deeply about one another éò                                                  

Eric Schmidt, CEO Google

ñThey will be an unstoppable force for transformationò    

D. Tapscott Author, Grown Up Digital



Their Values are different

Timeliness: not weeks or days - but within seconds

Connectedness: always connected, always on

Content: if it isn't online it doesn't exist

Choice: multiple ways to get what you want

Depth: links to ever increasing detail

Knowledge: everybody adds, everybody shares

Innovative: a connected search for better ways 



Their Values é

Do It Yourself: as in bottom up knowledge creation

Wikis: wiki-based information from fellow travelers

Trust: technology works, large institutions don't

Rating: what do other people think of this product 

Free: as in virtually costless

Copyright: new media means new rules

Realism: Photorealistic imagery mirroring the sighted 

experience



Not getting the information you want ?... 

éThen DIY

Innovative and Engaged


